COMMERCIAL PARTNERSHIPS

Gemtime members are:

Exclusively the jewellery retail partner in the coveted AA Rewards
programme — which is reported to have one of the largest
membership bases of any rewards/loyalty programme in N.Z. ,
and

Exclusively the jewellery retail partner in the Hampsta Christmas
savings programme, and

Agents for both Farmers Card and Q Card, and

Approved Suppliers to both Vero and Tower insurance
companies.



FIRST CLASS MARKETING
PROGRAMME

Delivered by the highly regarded marketing company — Farrimond
Ltd, Gemtime members approve a 12 month schedule of national
marketing activity each year. As mentioned previously, no member
is obligated to participate in any of the scheduled catalogue
promotions — the choice to participate or not, and at what level, is
completely that of the individual member.

The quality of Gemtime catalogue publications is such that other
retailers have approached Farrimond Ltd over the years to try

and have Farrimond Ltd produce their marketing initiatives also.
Such is the depth and length of the relationship that Gemtime has
with the team at Farrimond Ltd, that Farrimond Ltd has pledged
to provide marketing services and output to Gemtime members
only — and to no other retailer within the jewellery industry. A

great position to be in considering that Farrimond Ltd continue to
produce jewellery catalogues which arguably rank amongst the
top few in N.Z. in terms of their design and execution!

Each Gemtime catalogue promotion involves each participating
member receiving: the quantity of catalogues ordered by the given
member, a comprehensive merchandising pack which includes:
posters, front window banner strips, a DVD of catalogue images to
display via their in-store LCD screen, themed price tickets...

and more.



PRESS ADVERTISING
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Professionally prepared advertisements are routinely placed in high
profile magazines which have national reach — the ‘N.Z. House

& Garden’ magazine (with a readership of 600,000 people) is a
popular choice of publication for Gemtime.

Farrimond Ltd also produces customised advertisements (plus
merchandising material) for individual Gemtime stores, tailor-
made to suit the specific marketing objectives and custormer
demographics of the given store. Once the artwork for these
advertisements is completed as an electronic file, the file is then
stored on a server at Farrimond Ltd for other members to access
and use that same artwork (if so desired) in their local market. In
this way, a considerable electronic library of marketing resources is
built-up, which members can access all year around for ideas and
artwork to incorporate in their local marketing initiatives.



GEMTIME ONLINE
— WEBSITE

The Gemtime Jeweller website — found at www.gemtime.co.nz
— is a comprehensive online representation of the bricks and
mortar Gemtime Jeweller stores. It includes a broad ‘Products’
menu, which portrays any current Gemtime catalogue promotion,
products from the Gemtime Diamond Book, Jewellery Galleries of
individual Gemtime stores, and more.

The ‘Information’ section of this website is vast, and offers

the visitor a portal through to individual Gemtime stores, an in-
depth understanding of the properties and characteristics of
key precious gems, and a good insight into how Gemtime
operates. By clicking on ‘Members Log On’, which is found on
the website’s Home Page, this takes a member through to the
member-only password protected Gemtime Intranet.

The Gemtime Jeweller website presently attracts over 100,000

hits per month, and is regarded by memibers as an increasingly
important marketing arm to their bricks and mortar stores — as
well as being an important cormmunication gateway through which
customers can be reached and engaged.



GEMTIME ONLINE
— INTRANET

Harrington Gemtime Jeweller

111e Riccarton Road, Christchurch
Phone 348 7796
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The Gemtime Member Intranet — entered via the Home Page of
the Gemtime Jeweller Website — is a treasure trove of resources
and communication platforms (including e-Noticeboards and
Group e-mail functions).

[t is here that members find launch information about up-and-
coming Gemtime promotions, regional meeting minutes, trading
summaries relating to various commmercial partnerships (e.g. Q
Card, Farmers Card, etc), and a myriad of intellectual property —
such as: Store Business Plan templates, how to measure market
size, how to post products for sale in a member’'s online Jewellery
Gallery’... and more.

Most commmonly used is the ‘Send Group e-mail’ function,

which enables any given member to send either all or some
members an e-mail to, for example, enquire about the availability
of a product in other Gemtime stores (in instances where the
original supplier has run-out), or to offer products for sale to other
members, or to ask for suggestions as to how best to promote

a particular product category, and so on. The Gemtime intranet
serves to keep members in contact and up to date with each
other and with the various parties who support them.



TESTIMONIAL

“We have been most impressed by the quality, knowledge and
more importantly, the personal integrity of the members of
Gemtime. Given that each store operates independently, the
opportunity to share and compare levels of perforrmance or
discuss sales initiatives exists from 1 on 1 discussions through
to Regional and Group meetings. Ideas can be tested in a
challenging but unthreatening environment.

Staff training and Management development systems are excellent
and professionally structured offering practical effective hands on
development while providing formal qualification opportunities to
those who choose to pursue higher education.

We are proud to be a member of the Gemtime Group, excited

by the business opportunities ahead and confident that with the
support available we can continue to grow our business promoting
the Gemtime Brand with its attendant values of honesty, integrity
and professionalism, throughout the Far North area.

Our signature line of “Creating Precious Memories” expresses
our values not only for our customers but also for the business
interaction within our unique extended Gemtime Family which
generates a true sense of belonging to a professional national
company.’

Terry and Gwen Keoghan, owners of Gwen Keoghan Gemtime Jeweller in Kerikeri.



TESTIMONIAL

‘At Lusty’'s Gemtime Jewellers we are enjoying the opportunities
and challenges that growth is bringing and we now have a team of
seven. We contribute much of this success to the motivation and
support we receive from Gemtime.

Gemtime provides us with marketing, group purchasing
advantages, a great web site and an excellent staff training
program. And of course very valuable contact with other jewellery
retailers. It is good to know what the industry is doing all over

New Zealand - not just in our part of the world, and to be able to
discuss challenges and ideas with other people who think as we
do. Attendance at Gemtime’s group meetings and at the NZ J&W
Trade Fair as well as at least one overseas Trade Fair each year
helps to keep us up to date with the latest trends.

Regular Gemtime promotional catalogues throughout the year
create a sound marketing base to add our own local promotions
to, and being able to feature in a company website brings the
world to us even way down here in the south.

We believe the future of retailing is in providing Excellent Customer
Service and find the Gemtime staff training program an invaluable
tool for achieving this. Add to all this a real working partnership
with our Gemtime suppliers and without question our Gemtime
association has been a major contributing factor towards the
growth of our business’”

Margaret and Brian Lusty, owners of Lusty Gemtime Jeweller in Invercargill.



TESTIMONIAL

“After more than ten years in our previous shop, we found the
fun had totally gone out of our business. Retail had changed
dramatically. It was all hard work and it was so very difficult

to come up with an edge over the 13 other shops in direct
competition with us.

Gemtime came along with an invitation to join their team. We had
heard about the group — both good and bad. We were cautious,
and wanted to view the invitation from every angle. We went along
to sit in on some of their meetings and workshops.

We found the experience informative, productive and motivating.
The jewellery that Gemtime promoted was of a high standard,
something that was important to us.

We joined without delay — we had become excited and
enthusiastic again. Since joining, the fresh ideas and suggestions
we have received are working already. \WWe can see where we are
going and where we want to go. We have structure and we have
never been so organized or efficient. No more time to get stale or
bored’

Michael & Veronica Moxon, owners of Moxon Gemtime Jeweller in Palmerston North.



MEMBERSHIP
QUESTIONS /7 ENQUIRIES

Don’t take our word for it — please feel encouraged and
completely comfortable about picking-up the phone to talk to
any current Gemtime member about why they are a member.
Find out what they deem to be the benefits of being a Gemtime
member — plus any shortcomings or aspects that they consider
not to be so good. There’s nothing quite like hearing it from the
‘horse’s mouth”!

If you would like to meet with a Gemtime representative to talk
through any thoughts or questions that you may have after
reading this booklet, please contact either:

Larry Graham

— a director of Gemtime N.Z. Ltd

Ph: 021 460 232

E-mail: larry@clubsnz.com

Or:

Alison Renshaw

— a Gemtime member and a director of Gemtime N.Z. Ltd
Ph: 0274 440 445

E-mail: renshawj.a@xtra.co.nz



SPECIAL OFFER TO NEW
MEMBERS

Become a Gemtime member by the end of 2010 and receive
30,000 Gemtime Jeweller catalogues FREE during your first
year of membership !

Gemtime is offering any person who proceeds to become a

new Gemtime member by the end of 2010, the gift of 10,000
Gemtime Jeweller catalogues — plus the associated promotion
merchandising pack which contains supporting posters and other
point of sale resources — in relation to EACH of the first three
Gemtime catalogue promotions that they choose to participate
in... completely FREE.

There’s never been a better time to become a Gemtime member!



